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by reducing the total projected emissions reductions that will be
achieved.

The Kyoto Protocol’s targets only apply until 2012, the end of
the first commitment period. International negotiations of targets
for the second commitment period have commenced, but many
countries remain reluctant to commit to further targets, particularly
without clear commitment and leadership from the USA.

Stirling Habbitts

LABELLING
→ Ethical consumption, Green marketing

Labelling is the practice of marking products and services with a
distinctive label to show consumers that they conform to recognised
environmental, ethical and social standards.

Labels offer information on the characteristics or impact of partic-
ular production methods, products or services and are increasingly
used to help consumers make informed choices. There are a num-
ber of different types of labels. Life cycle labels are based on a
→ life cycle assessment (also referred to as → cradle-to-grave) of a
product’s environmental impact. They entail an examination of a
product’s life, comprising its raw material use, production, distri-
bution, use, and disposal. This kind of labelling compares similar
products within a product category and authorises producers to
label the most environmentally preferable in terms of the products’
whole life cycle. Well-known examples are government-sponsored
programmes such as the German Blue Angel, the Nordic Swan,
and the European Union Flower.

Single issue labels describe one or several specific traits in a prod-
uct’s life cycle, but do not provide an overall assessment of the
product’s whole life cycle. Examples include labels on aerosol cans
reading ‘CFC-free’ or ‘ozone-friendly’, labels on tuna cans reading
‘dolphin safe’, labels on electrical appliances signalling energy effi-
ciency, and various recycling symbols. Other labels signal that an
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independent → certification body assures that a product originates
from a natural resource managed in compliance with standards set
by non-governmental organisations like the → Forest Stewardship
Council or the → Marine Stewardship Council.

Some → fair trade and → ethical consumption labels, such as
the ‘Fairtrade’ mark by the FLO, guarantee consumers that farmers
receive a minimum price for their products, for example coffee and
cocoa beans. Other labels signal that → food products are produced
in conformance with organic or sustainable agriculture standards or
that they do not contain genetically modified (GM) material. A new
area still under development is carbon labelling on retail products,
signifying how carbon-intensive production and transportation has
been. Labelling is also increasingly used to show consumers that
certain services, like sustainable tourism schemes, meet recognised
standards.

The award of a label usually requires third-party → auditing to
provide independent → assurance that the manufacture of products
conforms to the recognised standards. According to ISO, life cycle
labels awarded on the basis of independent → auditing are ‘Type I’
labels. Third-party → auditing has been shown to generate bene-
fits to the producer, including enhanced environmental and social
awareness in the organisation and improved internal monitoring
and capacity to continually enhance performance.

During the last fewyears therehas been a significant growth in labels
based on environmental claims about products or services made by
their manufacturers, distributors, or providers. These self-declaratory
labels are ‘Type II’ labels according to ISO definitions. A third type
of label, called ‘Type III’ but not yet recognised by ISO, quantifies
the environmental impact of a product according to preset categories.
Unlike ‘Type I’ labelling schemes, this scheme does not approve or
reject products, leaving it up to the consumer to make informed
choices based on the information provided on the product.

While most environmental, ethical, and social labels are vol-
untary, meaning that producers are not required by law to use
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them, some labels are mandatory. Sometimes referred to as ‘negative
labels’, these labels identify dangers to human, animal or plant life or
health associated with a product’s use or disposal. Other mandatory
labelling requirements pertaining to the manufacture of products
(‘process and production methods’) could be in breach of → World
Trade Organisation (WTO) rules. However, the WTO generally
accepts voluntary and non-discriminatory labelling, as witnessed in
several dispute panel rulings in recent years.

Labelling consumer items and → food products is meant to
increase consumers’ choices and to motivate producers to adopt
environmentally friendly, socially responsible and ethical business
practices by rewarding them with a lucrative brand. Being a market-
based instrument, labelling relies mainly on the moral persuasion of
consumers and strategic market changes by producers and profes-
sional purchasers along the supply chain, but it also allows producers
to make ethically motivated choices.

Critics claim that eco-labelling is a way to ‘→ greenwash’
questionable practices or to justify certain product requirements
and trade restrictions. Developing countries increasingly see eco-
labelling as a barrier to trade and have voiced their concerns
in the WTO Committee on Trade and Environment. Some
labelling schemes, on the other hand, such as those for → fair
trade and → ethical consumption, are beneficial to producers in
→ developing countries. Other schemes have taken steps to facil-
itate participation from → developing countries. However, chal-
lenges for most labelling schemes are to increase participation from
developing country producers and to enhance consumer awareness.

Lars H. Gulbrandsen

LABOUR ISSUES
→ Diversity, ILO Declaration on Fundamental Principles and

Rights at Work, ILO-OSH 2001 Guidelines on Occupa-
tional Safety and Health Management Systems, ILO Tripartite
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